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When using in ovo
vaccination in your 

hatchery, several 

important decisions 

need to be made about 

the way in which it is 

organized and delivered.

Two key points are 

(1) when to vaccinate 

and (2) the correct point 

on the egg surface to 

apply the vaccine. So 

how do you establish 

the best time (stage of 

development) to carry 

out the vaccination?

This can often be overlooked, with people 

preferring to vaccinate according to 

organizational convenience rather than 

aiming to optimize embryo response. 

For in ovo vaccination to be eff ective, the 

vaccine must be delivered to the amniotic 

fl uid or into the embryo itself.

If deposited in the yolk, the allantoic fl uid or 

the air cell of the egg, it will not work well. 

Suppliers of in ovo vaccines and vaccination 

systems advise vaccinating between 18 

days 12 hours and 19 days. Regardless of 

the pre-determined vaccination time, it is 

helpful to monitor embryo development 

through visual evaluation of sample 

embryos just before vaccination.

Use the information collected to optimize 

the time when eggs are vaccinated: the 

optimum time is when the yolk is being 

pulled into the abdomen. Many factors 

can widen the spread of hatch time, so 

it is worth doing some strategic checks 

on factors known to increase hatch 

spread (see below) and adjusting 

vaccination time or, if appropriate, 

correcting them if shown to be an issue.

Samples need to be taken at diff erent 

places in the incubator to identify whether 

chronological age and physiological age 

are close, because any divergence may 

directly infl uence the site of application 

and therefore the eff ectiveness of the in 

ovo vaccine. Vaccination must start before 

internal pipping, again because the 

embryos may not be in the ideal position 

to receive the vaccine and so it will not be 

delivered to the appropriate place.

So, for maximum vaccination impact, 

we must pay attention to the uniformity 

of embryo development at the time 

of vaccination.

HATCHERY TIP: HOW TO OPTIMIZE THE TIMING 
OF IN OVO VACCINATION?

Important decisions need to be made when using in ovo vaccination in 
your hatchery.
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CWT Farms 
International has 
named Jeff  Pierce 

as Vice President 
of Marketing and 

Strategic Alliances.

In his role, Pierce will gather 
customer, competitor, and 
market intelligence to 
support development and 
execution of marketing 
strategy. He will identify 
trends that create 
opportunities for new 
products and services for 
the company.

“Jeff  will use his market and 
customer knowledge to 
create specifi c country and 
customer programs that set 
CWT apart from our 
competition as an ally to our 
customers and our industry,” 
CWT Farms President 
Rickey Smith said.

Pierce has over 30 years of 
experience in international 
poultry sales and marketing 
with the past 26 years in the 
broiler hatching egg industry. cwtfarmsinternational.com
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Storm Smith

NEW WAREHOUSE EQUIPMENT PURCHASED

CWT Farms International 
recently invested in three 
pieces of equipment 
to enhance our 
warehouse operation.

Our company purchased 
two automatic shrink wrap 
machines and a vacuum 
lift to aid in shipping eggs. 
“With the new equipment, 
we have increased 
effi  ciency and are able 
to package the eggs for 
shipment more profi ciently,” 
CWT Farms Warehouse 
Manager Richard Snyder said.

Previously, CWT Farms 
warehouse employees 
hand wrapped the pallets 
of eggs for shipping. The 
new shrink wrap machines 
secure the eggs for shipping 
more eff ectively.

The vacuum lift takes the 
weight of lifting and stacking 

the boxes off  the 
employees when the 
eggs are being 
prepared for shipping. 
The lift also makes the 
process faster and 
more effi  cient.

Contact Patty Paulhus 
at 770-532-3181 or 
ppaulhus@aviagen.com.

The vacuum lift allows our warehouse team to move eggs quickly and 
safely when fi lling customers’ orders.

The new shrink wrap machines secure the 
eggs for shipping.

CUSTOMER SCORES 
A HOLE-IN-ONE 
WITH A CWT 
FARMS BALL

Big congratulations to our 

customer Dr. Carlos Barrañon 

at PATSA in Mexico. We gave 

him a CWT Farms golf ball 

and two days later he got a 

hole-in-one with it.

For the second straight year, 

CWT Farms International has 

been selected for the Best of 

Gainesville Award in the Feed 

Manufacturer category by the 

Gainesville Award Program.

Our feed mill is managed by 

Storm Smith.

Each year, the Gainesville 

Award Program identifi es 

companies that “we believe 

have achieved exceptional 

marketing success in their 

local community and business 

category. These are local 

companies that enhance the 

positive image of small 

business through service 

to their customers and 

our community”. 

These exceptional companies 

help make the Gainesville 

area a great place to live, work 

and play.

Various sources of information 

were gathered and analyzed 

to choose the winners in each 

category. The 2020 Gainesville 

Award Program focuses on 

quality, not quantity. Winners 

are determined based on the 

information gathered both 

internally by the Gainesville 

Award Program and data 

provided by third parties.

The Gainesville Award 

Program is an annual awards 

program honoring the 

achievements and 

accomplishments of local 

businesses throughout the 

Gainesville area. Recognition 

is given to those companies 

that have shown the 

ability to use their best 

practices and implemented 

programs to generate 

competitive advantages 

and long-term value.

CWT Farms is proud to be 

recognized as a good 

community citizen and 

an integral part of the 

poultry industry.

CWT FARMS RECEIVES 2020 BEST OF GAINESVILLE AWARD


